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What you are going to learn

1. Start with your website... Sign me up!

2. Create content to engage your audience

3. 3rd party tools to help you build your audience




Email works!

540 for every S1 spent

74% consumers prefer to receive communications
via email

66% consumers have made a purchase as a result of
email
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The data tells the story folks...

ROI (per $1 spent)

$40

$22.24 <19 79

Email Catalogs SEO Internet Mobile Keyword  Banner
Display Ads Ads




But wait...

The average email list depreciates
by 25% each year!




Am | set up for success?

e How do | feel about my website?

e IS my content consistent?

e How can other sources help my audience grow?




Your website, your home
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Meet them at the front door

Wide Open Spaces, Homegdrown Food, And I'lason Jars...

..that pretty much swms me up. I'm Jill Winger and | homestead here on the wide open spaces of
Vi'womimg with rmy handy husband, two free-ramnge children, and an unknown number of farm animals.

Several years ago, I'was struck with an insatiable urge to return to my roots. It started with a compost
pile, and gradually escalated into chickens, copious amounts of fresh wveggies, and finally, 2 milk cow.
I"we been digging dirt out finom under my fingernails ever since, shooting photos, and sharing my
adwventures (and mishaps) with all of you in the process.

Thankfully, wide open spaces aren't a reguirement to do this homestead-thing. Anyone can retum to

eir roots, get back to the basics, and grow some food. I'm here to show you how,
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Meet them at the front door

two free-ramge children,




Meet them at the front door

gradually escalated into chickens, copious amounts of fresh veggies,




Meet them at the front door




ABOUT LEWIS

Lewis Howes, a former professional foothall player, two
spart Team Handball, has graced lists such as Details
Magarines “3 Internet Gurus Who Can Make You Rich® and
Incomediary.com's “50 Most Infiuential People in Blogging.®
Most recently Howes was recognized by Empact10 and
President Obama af 2 White House ceremony as one of the
top 100 eptrepreneurs in the country ander 30. In his spare:
timee, Lewis enjoys inventing produacts, angel investing,
CrossFit and salsa dancing.
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So with your website, think..

1. Warm and inviting

2. Give/Get

3. Incredible User Experience




Great, where do | sigh up?

Be Visible - Location is important

Use Pop-ups, Pop-overs, Lightboxes

Can be your Contact Us page







Provide something of value

Learn 3 easy steps
you can do to ease
your back pain.




Get access to 85% of my
= best business hacks:

[Enter your email address

You'll learn exactly how I started 2 multi-million dollar
" businesses, grew a 700,000+ email list, and where to
By . . find the best tacos in the world.



Welcome!
Let's stay connected!

Be notified when fresh projects are posted, new
products are released agd get freebies delivered
right to your inbox!




BUILD YOUR BUSINESS AROUND AN

Sign up for free below and receive cool stuff each week on:
How to Live Your UHimate Dream
How to Lewerage Online Marketing

Hew 1o Achieve Greatness
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What do you want your users to do?

SHOW ME!

SIGN ME UP FOR GREATNESS!




Taking Inventory...

1. Location
2. Light Boxes
3. Personal touch

4. Testyour CTA’s




How do | keep them engaged?

Brand aware Keep type/font in mind
Stay consistent Create visual hierarchy
Add Images/video Mobile!

Think quality over quantity




Fresh From The Blog

How to [Make Beestrax Basic Homemade Pasta Supplemental Lighting in Double Chocolate Cream
Candles Recipe the Chicken Coop Pie Recipe (GF. DF)

THE PRAIRIE HOMESTEAD BLOG




Don’t forget about video, people!

70*%) ({40

YouTube averages T0% of the top 40% increased
OVER 4 Billion hits search listings contain coversions for websites
every day! at least 1 video! with video!

Video pays off! It's a no-brainer




Customize - WlSTlA

<

Enter your name and email
to view this video.

Lenny Delivers Video




How are you growing outside
of your website?

e Events
e Speaking engagements

e Social

Invite fed bick




FaceBook Ti

More -

Pinterest
Events
Email Signup
Likes

Twitter
Instagram
YouTube

House Rules

Now Hiring!

Welcome




Testimonials & Reviews
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Restaurant - Brewery - Bar | ' Follow | W Message

Timeline About Photos Reviews More -

Cricket Leigh Brendel-Howell — €3 We stopped in today for
lunch and loved it. The Wet Hop Harvest beer was delicious, the
food was refreshingly healthy & our server Alex was a great
conversationalist, Thanks guys!

i 4,5 of 5 stars
b
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4 star Jon Grill — My friends are regulars here and brought my
sl girlfriend and | here for the first time on Friday. | had such a great

2star e time! The food was great and the beer is fantastic especially the

1star &

smoked porter... Which I'm drinking from my stainless street Vault
agrowler right now! We will be back!



Content...Check!

1. Consistency

2. Invite feedback

3. Find a way for video




Apps that will get you there
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The Takeaways

Start with your website - perception is reality

3rd party tools can help

Engage your audience with content




Questions?

AWeber



Reach out to us

Patrick Tuthill John Walder
patrickt@aweber.com johnw@aweber.com
@ptutz @johnamize




And that’s not all...

For more great webinars from AWeber, visit
http://blog.aweber.com/live-webinars




Resources

https://zapier.com/blog/grow-email-list/

http://blog.getvero.com/guides/email-marketing-best-practices/

https://blog.bufferapp.com/email-list-building

http://www.marketingprofs.com/charts/2015/26938/how-marketers-grow-their-
email-lists?adref=nlt020215

http://www.socialmediaexaminer.com/how-to-grow-email-list-with-social-media/



http://blog.getvero.com/guides/email-marketing-best-practices/
http://www.marketingprofs.com/charts/2015/26938/how-marketers-grow-their-email-lists?adref=nlt020215
http://www.marketingprofs.com/charts/2015/26938/how-marketers-grow-their-email-lists?adref=nlt020215
http://www.socialmediaexaminer.com/how-to-grow-email-list-with-social-media/

Resources

http://www.smartinsights.com/email-marketing/email-communications-
strategy/statistics-sources-for-email-marketing/

http://www.entrepreneur.com/article/242947

http://www.smartinsights.com/email-marketing/email-marketing-analytics/email-
campaign-tracking-with-google-analytics/

http://www.digitalsherpa.com/blog/25-amazing-video-marketing-statistics/
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